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Gross Mounts will lift your pro- 
duct to higher sales and fuller ac- 
ceptance of your studio as tops. 

Never have we been better able 
to meet the needs of our customers. 
Never has our service been more 


prompt and dependable, and, as 


always, our prices, quality consid- 


ered, are surprisingly modest. 


MANUFACTURERS FOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated de scriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 














Again... Ansco tells 
the professional story to millions! 





Here’s another shot-in-the-arm to boost your busi 
ness, timed to break just before a peak gift season 
Right in your own neighborhood, there will be many 
potential customers who will see and read this hard 
hitting, thought-provoking advertisement. 

You can benefit most from this extra business by 
being sure you are well supplied with Ansco’s superb 


photographic materials the result of 108 years of 
scientific research. But remember: there are only 
limited quantities of this complete package promo 
tion available. Your Ansco representative will be in 
to tell you full details. Ansco, Binghamton, New York 
A Division of General Aniline & Film Corporation 
‘From Research to Reality.’ 





“DISGUSTED!” 


BY GENE CLASEMAN 
P. A OF A 


SIOUX FALLS. S. D 


SELECTED FOR PUBLICATION FROM THE PICTURE EXHIBIT AT THE 1949 
CONVENTION OF THE PHOTOGRAPHERS’ ASSOCIATION OF AMERICA 








SELECTED FOR PUBLICATION FROM THE PICTURE EXHISIT AT THE 1949 
CONVENTION OF THE PHOTOGRAPHERS ASSOCIATION »F AMERICA 


BY BERNARD M. ACOSTA, P. A. OF A SARANAC LAKE, N. Y 





Your Biggest Value 


LISCO 





Only LISCO offers THE BIG 3, 
the most outstanding im- 
provements in Cut Film Hold- 
ers in the 20th Century. Com- 
pare LISCO with ordinary 
holders the next time you 
visit your dealer. 


4 Standard Sizes 
2Vax3Vg © BVgx4Vg 6 4x5 © 5x7 


KA ecartiggnytty 
Progressive photographers 
keep pace with their 


hae profession... that’s why they turn to 


Progressive! 


... for specialized training in Direct for competent, well-trained 
olor Photography (10 weeks) and issistants who bring to their 
re increasingly important skills of sound knowledge of modern photo 
Camera Mechanics & Repair (15 — graphic methods and practical ideas 
weeks), for profitable studio operations 
... for advanced courses (5 weeks) Hundred of our graduates are no 
n Portrait and Commercial Photog orking in studios from coast 
l oast Nine out of ten of all our 
graduates are earning their living in 
photogra phic work. Our placement 
b ireau is always ready for prompt 


service, 


Progressive School of Photography 


217 Park Street, New Haven 11, Conn. 


lucational e G, | Approved @ Domitories for Men 
Service for Women @ Send for Free ¢ ttalog P 
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HEADLINE USERS OF THE BEATTIE PORTRONIC 


I earn at 
porn . 
Frank N. Anderson 


of Gainesville, Florida | : 





E. & 
BEATTIE " Sienic 
AUTOMATIC PORTRAIT CAMERA 


F 
1 press of the button opens 


shutter, flashes electronic 





lights, prints name or file 


number on negative, closes “i & 
shutter, and advances film 
Portronic features maga 








zine load gives vou 


piceures 24/2x3% on vais MR. ANDERSON says: 


toot roll of “0mm unper 
forated film. Other features — parallax free In speed, cconomy, and quality the PORTRONIC 


focusing finder tutomatic identification of CAMERA has proven itself to be 


| our lifesaver 
each negative, built-in synchronization ind 


remote control 


With our PORTRONIC we have just completed the 


(4 | I, Vi, , portrait photography for the Yearbook at the Univer 
((0M(6 4 (0s¢7, COMMANDER 


sity of Florida, Gainesville, Florida. This great State 
ELECTRONIC FLASH UNIT University 
4 


The new standard for stu The job was 


has an enrollment of over 10,000 students 


ompleted far more efficiently and ef 
F j 
dio lighting! The omtstan | } 

; ; cg fectively than before to the great satisfaction of all 
ing electronic studio light 
brilliantly engineered and concerned ind in less than three months! 
scientifically designed 
power pack and light in Vhanks to its simplicity of operation, fully automatic 
one convenient unit. Re features, and many labor-saving advantages, the POR 
quires the use of only one rR NIC i j 

ie) rovides the answer demande dday in 

cord, attached to 110V AC outlet. May be fired thas ved sito 
is Slave-light by use of photo-electric tube 


quality production work 





to br ing you a dr amatic demonstration of 


this popular portrait a Te ed A Qo f ogr aphi c 
day for complete literature an e La i » 53 - i; Te 2 


aler. 
nearest de 955 North Mansfield Ave, 
Hollywood 38, California 


143 
The 


Professional 
Photographer 








Be by Shoes Preserved Forever 


IN SOLID METALS 


HERE'S A Natural FOR THE STUDIO MANAGER 


1) Especially designed for portrait studios. 

Average EXTRA profit, $10.00 per order. 

No extra work - no extra sales efforts. 

Does not cut or interfere with sale of photographs. 
ODispicy of silent salesman does the selling for you. 
Qhighest grade workmanship - uconditional guarantee. 

ome with ony size frame. 
Available in Bronze, Silver and Gold 
ODecidedly worth looking into. 


Please write for full free particulars. 
The ‘Metal Sealed’ Co. 
P. O. BOX 2095 - WICHITA, KAN. 




















IN PHOTO MAILERS 


PHOTOGRAPHY @ Better Quality @ Newer Designs 


Mr. Fred J. Basom, Jr. has a . 3 . 

top job in photography He il 

wrote, While active in J U Ss 
practice of photography, ~ : iessceiaditeeentabmesitbianinen ee tical 

the need of a NEW TEW es . cy 
POINT N.Y.I, training sup ~ 
plied the enthusiasm I really ; - 


needed.”’ S Return Postage Guaranteed By ‘ender Ret tage Guerant 
Mr. Basom’s experience proves Please Handle With Cere Please Handle With Care! 


that men and women in photo- 


graphy turn to N.Y.I. for that PLUS TRAINING 


which means more profit, greater skill, bette job \\ Modem inl” 12 SIZES 
RESIDENT TRAINING The N.Y.I. Resident 


i Resident 
School has fourteen studios and eighteen laborator 


ies COMPLETELY equipped. The N.Y.I. Color WS Ii} Gal” IN COLOR 
Dept. teaches you how to make natural COLOR 4 

PRINTS not merely transparencies. N.Y.I. is us ne . 
your opportunity for lasting success @ PRICES BY 100 (MAY BE ASSORTED) 
HOME STUDY COURSE Achieve photographic @ SPECIFY THE DESIGN PREFERRED 
competency in your spare time, Each lesson is clear- ar 
ly printed, beautifully illustrated, and bound writ. ENV. 100 250 


ten by authoritie You'll get Individualized criticism = 6 x9 


6.00 
and ideas 64x 9, 6.50 


$ 
Ss 
T 2- Tlexldt. 7.00 $ 6.50 
Training x10 . : 
$ 
g 
$ 


s 
s 
VETERANS! Resident : aa 
Course available with subsistence : BYex1i% phos 7M 
$ 
$ 


under the G.I. Bill. Write Dept 9- 9 x2 8.00 50 
‘ 3 





36" for FREE big book! 5-F 12 xlity 13.50 3.00 














@ Board Sizes % inch smaller than envelopes. 


SEND FOR 1950 PRICE LIST TODAY 


OF PHOTOGRAPHY THE PIERCE COMPANY 


10 West 33 Street, New York 1 3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA 








COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


| 
Developing, proofing, retouching, printing, enlarging, coloring, copies a complete 
finishing service at reasonable prices. Fine quality and fast dependable service 
WRITE FOR OUR PRICE LIST TODAY! 


OSBORNE LABORATORIES MIAMI BLDG. 


505 ELM STREET 
FORMERLY OSBORNE & O’HAGAN CINCINNATI 2, OHIO 
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for portraiture... 


PANCHROMOSA A.H. Sheet Film 
SUPERCHROME A.H. Sheet Film 
GEVALUXE VELOURS 


NOVABROM Enlarging Paper 
(single and double weight) 


ARTEX Projection Papers 
Projection Proof Paper 


P.O.P. Proof Paper 


tHe GEVAERT COMPANY ot AMERICA, inc. 


423 WEST 55TH STREET, NEW YORK 19, N. Y. 
IN CANADA: Gevaert (Canada) Ltd., Toronto, Ont. 
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Whats Wrong with This Portrait? 


A series of Critical Analyses, revised and adapted from 
1e Phot 


which pass through the Criticism Service of T 


actual examples selected from the hundreds 


ographers’ Association of America. All por 


I 
traits appear with the express permission of the photographer and the subject or customer. Names 


and localities of all persons concerned are necessarily omitted 


29S RN MATL 2 a5 258 





Comment by the Photographer: 


Analysis: 


if 





and ETCHING 


SMOOTH 
AS SILK 





This class at the Winona 
School in Cleveland, Ohio, 
on machine retouching and 
etching was taught by 
A. P. Summers, M.Photog., 
the outstanding demon 
strator in the country to 


dey an the wo Ff the ONLY THE ADAMS MACHINE GIVES YOU 
Adems Retouching Machine for ALL THESE PLUS FEATURES: 
retouching and etching ® Smooth, horizontal oscillating action—no stipple 
® No vibration except in negative carrier 

® Fastest, smoothest retouching retains natural skin texture 

® Etching easily done with smooth, precise strokes 

Turn Retouching Losses To Profits! Investigate the Adams Machine Today! 








Write today 


@ Send for the NEW for free pomp 
How to retouch with the 
and improved Adams ADAMS RETOUCHING MACHINE CO. Adams Retouching 
Etch Tool $3.00 Machine 
737 LINCOLN STREET DENVER, COLORADO 





Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base facilitates ease of handling 

eliminates top-heaviness no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 





Licensed under Edgerton, Germeshausen 
& Grier patents 





For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 
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“BABY BUSINESS» ;. 
* 800, 


‘ , \ That’s why photographers wise mer- 
\\) chandise with, — BABY BOOKS, BABY 

“ FOLDERS, and BABY THANK-YOU- 

CARDS created exclusively for baby 

ictures by, THE JOHN BYRNES CO. 


BABY BOOK—The BABY BOOK 
has six leaves for 5x7 poses, (more 
may be added). Each sitting mean 


extra sales—either six poses at one 





time or int oaressive staaqes. The 
cover of the book is made of white 
antique cover stock and gaily deco 
rated with little pink and blue bun 
nies alona with the j ; 
BABY BOOK that prc 

, 


want Tt aispla 


BABY FOLDERS — A distinctive 
BABY FOLDER for your baby por- 
traits that will add to your prestige 
and increase your sales. The BABY 
FO LDERS come in sizes 8xl0 and 
1 are made of white antique 
stock, with inserts decc rate { 
with the same little pink anc 
bunnies as used in the BABY BOOK 
hj; OTOMOUNT x 


WS 


companion Pl 


for baby's portrait. 





THE JOHN BYRNES” 
Photographie Mountings 
33 LYMAN STREET, . SPRINGFIELD, MASSACHUSETTS 
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FOR 
TREMENDOUS 
SAVINGS 


in PHOTOMAILERS, 
PHOTO ENVELOPES and 
PHOTO SPECIALTIES 


send for the APEC 
1950 CATALOG 
and PRICE LIST 


Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 


Get the best. . at the best price! Buy APEC 
over 15 years the leading supplier of envelopes 
and printing to the photographers of America 


AMERICAN PRINTING & ENVELOPE CO. 
130 WEST 17th ST., NEW YORK 11 


It’s FREE...send for your copy TODAY 


AMERICAN PRINTING & ENVELOPE CO. 
130 WEST 17th STREET, NEW YORK 11 


Please send me a FREE copy of APEC’s 1950 


Catalog and Price List. It is understood this 
obligates me in no way 


NAME 
ADDRESS 


| CITY ZONE STATE 
ee 
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GOERZ AMERICAN 


PRECISION PHOTO-LENSES 


An American Product Since 1899 


& will give you a lifetime of} 4 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR FS9 to F16 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through your dealer now 


for delivery as soon as possible 


The ¢- P- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 

















LOS ANGELES, CALIFORNIA 
SATURDAY, FEBRUARY 19, 1949 


Daily Hews 





x Camera Corner 


(Chief 


“Commercial Photographic 
Lightings” by Charles Abel has 
been published by Greenberg, 201 
E. 57th St., New York, 22, N. Y. 

For the new or long established 
commercial photographer, this 
volume suggests how to do the 
client’s work better and in the 
long run cheaper. 

With competition what it is to- 
day and the client’s increasing de- 
mand for technical perfection, the 
commercial photographer must 
keep up or drop out. 

“Commercial Lighting” is far 
more than a manual on lights. It 


offers an elaborate cross section 
of American commercia ./ork by 
p..senting demonstrations of 77 
top notch professional photogra- 
phers. 

The photographer who knows 
what variation of lighting to use 
and when can often save a cus- 
tomer the extra expense of photo 
retouching withcut adding to the 
cost of making the original pho- 
tograph. Additional service of 
that nature is what holds accounts 
and draws new ones. 

Strangely enough only two texts 
on American commercial photog- 
raphy have been published before 


By DICK FARRELL 
b 


otographer Daily News) 


and both have been out of print 
for years, 


The book breaks down the vast 
number of commercial subjects 
into a complete range of group- 
ings. In its more than 120 detailed 
lighting demonstrations it covers 
almost every imaginable compli- 
cation. 

Each is complete with picture, 
light diagram and text by the 
photographer who made the pic- 
ture. 

It is doubted if there is a com- 
mercial photographer going who 
can not get at least one new idea 
worth more than the price of the 
book from “Commercial Light- 
ing.” 

The very important technique of 
“painting with light” is shown by 
several of these seventy-seven 
leading photographers, each with 
his own method, including details 
of figuring exposures. 

“Commercial Lighting” covers 
flash, flood daylight and fluores- 
cent plus a number of the photog- 
rapher’s own pets sucn as the 
“doughnut light.” 

In the back of the book an index 
cross-references the subjects which 
run from warehouses to coffins. 


HAVE YOU BOUGHT YOUR COPY? 


COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS 


$7.50 Postpaid 


CHARLES ABEL 
INCORPORATED 


519 Caxton Building 


Cleveland 15, Ohio 


4 This 
Book 
Review 


Tells the 


Story 
Better 


Than We 


Can Do 
it Our- 
selves. 
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WHAT EVERY PHOTOGRAPHER 


HAS BEEN WAITING FOR... 


The sensationally different 


MACVAN twin tens 
REFLEX 
STUDIO 


CAMERAS 


to bring picture 
making costs down 


vance quick 
MACVAN Mode 
$265.00 incl. Fe 


ANE 


MAC N 
CAMERAS 


MACVAN MANUFACTURING COMPANY 


S Moore Street SAN DIEG CALIF 





NOW ... VIGNETTE PRINTS 


On Your Enlarger This 
EASY WAY. 


ee 
The 


MARVEL ENLARGING 
VIGNETTE HOLDER 


} ‘4 1 
For better and more uniform results 


the MARVEL enlarging Vignette 


Holder does the job... easier and 


faster, too! You can make any num- 

ber of uniform prints from | 
same negative once the Vignette 

Holder is in position 

Use the Holder, too, for children’s panels where 


a number of negatives are on one piece of paper, 
lging, burning in an area, montage effect, etc 





n dark colors, will not pick up reflec 
dark room. Base in cast iron will 
stay put! 

Low Price $10.50 Plus $1.75 Total $12.25 
SOLD BY BETTER PROFESSIONAL 
PHOTO EQUIPMENT DEALERS 
Circular on request from 


STERN & COMPANY 





1118 Grand Ave. Kansas City 6, Mo. 








BRUNEALU ... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

LIGHT 

oe less than 9 Ibs. 


will last a life time. 
ASK YOUR DEALER OR 


WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4714 N. 18th St. Philadelphia 41, Pa. 
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“SSoocs 
SSS SSSI SS SSS 


They’re ready mixed. Just dissolve them in water and watch your 
pictures come out as beautifully as this 


ergy ITO, 


PICTONE™. 3 the universal filn 
Rae, Rent 
ULTRATONE* . the fine grain developer 


4 
3 pr OEET™ 23, 
Cees OOO =, 


~ 
1 and paper developer 


SOFTONE* ; the soft contrast developer 


Pe ales 
CCNTRATONE*®. the high contrast and process develc per 


Q 
z 7I > 
gy ftIDLPOT™ cN 


JIFFIX* J the acid-hardening quicker fixer 
Cement 

May we send you detailed data sheets? 
the complete line of Mallinckrodt fine 


When you'd rather mix your own 
photo chemicals is always available for every darkroom process and effect. 


MALLINCKRODT CHEMICAL WORKS 


72 Gold St., New York 8, 4. Y 


Mallinckrodt St., St. Lowis 7, Mo 
CLEVELAME ~ LOS ANGE 
Cina Photographic, Aaatyt 


ADELPHIA ~ SAM FRANCISCO 


ES + MONTREAL ~ Pa 
Fine Chemicals 


CHICAGO ~ CINCINNATI - 
cal ang ledesteia 


Manutacterers of Med 
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Whats Wrong 
With This 


Picture? 


Charles Abel’s Latest Book 
Now Ready 


So helpful, so important to any photographer that the United States 
Army immediately bought 450 copies to supply each of the Army Over- 
seas Libraries. 


Handsomely cloth bound with attractive wrapper, 6x9, 192 pages, 90 
large plates and nearly as many lighting diagrams. More valuable than 
listening to 20 print clinics because each photograph is discussed in 
complete detail, not to be forgotten a few moments later but down in 
print so you can refer to it time and again. 


As all photographers know, there is no surer way to improve the qual- 
ity of your own work than by reading and studying detailed analyses 
of every-day prints. Salon prints are all very well but what you make 
every day is what you are selling. Improve the type of work you are 
delivering and your business cannot help but improve with it. That's the 
purpose of this book: to help you turn out better photographs and thus 
make more money. 


Ninety detailed analyses, about 20 commercial, the balance portrait. 
Not specially posed pictures made for this book but photographs which 
were made by professionals for actual customers. 


EVERY PHOTOGRAPHER NEEDS THIS BOOK 


Only $5.00 Postpaid 


CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio 
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And Now— We Go Places! 
By Charles Abel, A.R.P.S., Hon.M.Photog. 


@ The next issue of THE PROFESSIONAL PHO 
TOGRAPHER, the April number, will go into the 
mail on the fifth of that month and the fifth 
in the future will be the regular mailing date 
Now that the magazine is no longer the offi 
Association 


longer be dis 


cial journal of the Photographers 
of America, schedules will no 
issues have to be delayed for 
The 


sues was solely due to our having to devote 


rt ipted because 


association news lateness of recent 


entire September number to the last Chic 


convention As a result that issue Was five 


weeks late and it has taken months to catch 
up. 

But this matter of publication dates is minor 
compared to the changes our readers will find 
will be in tw 


ly new and 


in that April issue. It 
throughout, with a complete 
ern typographical “dress” which will make it 
far more attractive and much easier to read 
It will contain a special 16-page feature with 
numerous large halftone illustrations, devoted 
to the work of three top-rank photographers 
All the accustomed departments will appear, 
as in the past, and while the feature section 
will provide inspiration the down-to-earth ac 
tivities of the every-day studio will continue 
to receive ample attention. Featured in the 
April issue will be John Laveccha, Hon.M.Phi 

New York 
M Pho tog., 


C 


tog., Chicago, Ill.; Jerome Zerbe, 
City, and Richard Averill Smith, 
New York City 

So much for the April issue but far mor 
important is the fact that all these changes ari 
permanent the use of two colors, large bleed 


illustrations, the feature section, the use of 
full color illustrations just as so 
other 


the handy page size which we are 


comes practical. In words, 
ing, our readers will receive what is 


brand new Mag 


ally a 
April 


The next PROFESSIONAI 


zine commenci! 
PHOTOGRAPI 
fact, will be a combination of 
Professional Photographer and ou 

The Commercial Photogra| 

the March number \ the last 


‘zine 








MARCH 1950 


he 
rofessional 
hotographer 


EDITOR: CHARLES ABEL 
A.R.P.S., Hon.M.Photog. 

Published the 25th of each month by 
CHARLES ABEL INCORPORATED 
at Lorain, Ohio. 
Editorial Offices: 
519 Caxton Building, Cleveland 15, Ohio. 
SUBSCRIPTION RATES: United States 
and possessions $2.00 a year; all other coun- 
tries $2.50 a year. Single copy price: 20 cents. 


VOLUME 77 NUMBER 1654 








Magaczil 

professional photography 
mercial photograpl 
idvertisins 


1 


yrapny, 


illustrative ind 

chitectural phot 
There are a 

tographers whos 


: 1 
been a cioser 


who know 
Names as creda 


rines. Yet these 
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The Cover Picture 


@ O. H. Otto, 
cover portrait, 1s Once more \ 
cated in Oshkosh, Wis., after some 
in leading studios in Min 
ind Milwaukee, Wis 
own name, h 
that “we are 
) we can to make 
pictures and give good service.” 
hicl be as much as 
entitled 
Peter,” ( f those selectec 
1949 P. f A. Picture Exhibit for 


n use and publicati n 


tron 





maker of this month’s 








PROFESSION AI 
11 
In all 


It will be mailed to al 
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countries ther 


in the meantime, from November 1, 1949 to 
some time in February, 1950, a number of 
such subscriptions (both new and renewal) 
were accepted. From the time such subscrip 
tions were entered on the books such subscrib 
ers will have received both publications t 
the end of March. In view of the understand 
ing mentioned, they will continue t 
the PROFESSIONAL for the number 
remaining on I 
1950.” 

All the best features 
magazines will be combined 
SIONAL which will include in e 
ind larger illustrati ns 
have been appearing in 
zines together. What we have ace 
the association over a period « 
Executive Manager speaks 
amount of work involved ¢ 
time required a deliberate ne; 
zines and despite our best 


comparatively few hours a week we could 


da 
vote to our own affairs, they fell 

bluntly into a rut. That condition, 
has ceased October we have giver 


April issue 


PHOTOGRAPHER, will 


The result, th 


to pl duce, 
. > } ill n 
magazine that will m 


carrying 





The Larsons of Provo, Utah, Now in Their Fiftieth Year 


By Frank Cunningham 
(With two illustrations by the Larson Studio) 


@ Father and son stories make good reading 
and in photography one of the interesting 
stories of a father and son in this particu 
There one 
finds on broad University Avenue the phot 

graphic studio of the Larsons, established in 
1903 by Thomas Christian Larson and now, 


1 
| and 


lar case, sons is in Provo, Utah 


ess, co-managed by Mr. Larson 


Blaine 


the studio is the younger son, G. Clyde Lar 


more or 


his son, O Larson. Also working in 


son, who turned to photography some years 


handles the studio’s finishing 


ago and now 


work 
Flanked by Thomas and Blaine, I sa 


t 
the large receptt m room, floored with blu 


in 


linoleum decorated with stars, at th 


Blaine 


air-con 


ditioned Larson studio idjusted his 
glasses as he spoke: 
‘Father and myself act, in a sense, as ci 


He leans more 


: , 
side in st in photog 


ter-balances on each other 
the artisti 
I suppose I edge more to the business 

the studio. That is, I say art for art’s 

all right, if it pays off. | believe in giving the 

We are 

ing for fame.” Blaine smiled, “Of « 
be the first to admit that it 


customer what he wants not operat 


urse, I'll 
was the fine pic 
tures made originally by father which won thi 
Larson studio its outstanding 
the 


beautiful 


reputation in 


, 
Intermountain region. And it was th 


shot by 
beauty around the 


scenics father that 


carried 
Utah pictorial world d 
1 


which have appeared in many of the nati 
magazines - 


Thomas Larson took 


hand colored scenics 
walls and said crisply: 
“Blaine and myself may 
sometimes about the artistic side « 
tographic business, but actually wi 
cord as to the business end. Both 
kept in mind giving our « 
want at a price they can 
Larson studio so that our peoplk 


We have tried to he 


upons even in the de 


: , 
sion days. For one thing, we have seen the 


coupon studios come and go 


well, it looks as if we'll be here for quite a few 

years yet.” 
Quite a few years 

came into Provo from 

is Christian Larson 

ection in 190 

The Larsons had com 


trom 


Cit 


Denmark as 
J sus Cl] 


kn wn 


‘ 1 
Church of 


1.1 
Opularly 
days th 


Young 
I irmed with his 


farmed mostly 


ind SOME 

ee , ' 

help father haul 
‘ 


hundred miles 
grown 
But a 


Was 


But the Larsons, 
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darkroom in one of the farm’s potato pits 

His love of the gorgeous backdrop of cloud, 
blue that Nature had 
of Utah brought all of 
the artistry in the lad. The quarter camera was 
his Merlin’s wand. But 
for artist on the 
that when he reached the 
Christian Barson walked 
Provo until h to 
Anderson Photographer.” 

Adam Anderson was Provo’s leading 
Candidly, Adam Anderson 
Provo’s only photographer 

Mr. Anderson took in the 
the for creative work, 
apprentice operator. Three years later, Thomas 


mountain and Water 


given that section out 
there Was NO 

So it Was 
, Thomas 
streets f 


“Adam 


farm 
ot 
1 
the 


tunity an 


age 
up 


came a sign marked 


pho 


tographer was 


farm boy with 


desire made him an 


Larson made a down payment of $150.00—at 
ter skipping meals to accumulate the amount 
‘ 


and, for a total payment of $2 
ot 


OO0.00 be 


1 


came the his former 
In 
had c 
young operator 
able competition 


But Thomas 


Provo that 


Oownel empl yer's busi 
three 


the 


ness the years other phot graphers 
of the 


found himself 


me into town 8,000 and 


with consider 
Larson had faith in 
Utah was destined to 
First the Pacific 


young 


Hi 


kne W 


continue its growth Union 


Professional 


Pho 


tographer 


and later the Utah Central and Utah South 
the & Rio 
Grande had opened up much of Utah to rail 


ern and then heralded Denver 
travel. With the progress of the railroads the 
industries of the aggressive Mormons were no 
longer bound by mountain 
prejudice 

Thomas Larson’s studio was n 
to easy money. It grew as Provo grew 
fered when Provo lagged in depression times 
In 1904, Thomas 


nd 1 
Springville girl who soon became interested in 


had been married to a 
her husband's work and took over the recep 
tionist’s duties 

When summer brought warmth and addi 
the 
f Provo and operate a tent studi 


the 


tional gaiety to farmlands, Larson would 


travel out « 
countryside. I remarkec 


and cover 


must have been a picturesque sight 
Larson commented in return, “In those 
had almost as many tent 


The Utah 


studio 


the countryside 


dios as it did cows ws haven't 


gone dry, but the tent business has.” 

But 
tent or station or stationary in Provo, Larson 
the 
all he could do, Larson remarked, 
To mal 


MOve d t 


whether his studio was movable in a 


prospered. Came 1930 and depression 


The n 


Walt it 


“was 


out.” the waiting mor 


iKe 


I 


this pre 


int, he sent location 11 

Blaine had been listening to his father tell 
of th ‘When did 
you get interested?” I asked Blaine Larson 
“T acted 
as assistant operator for father and also work 
on his yearbook for the annual 
at Brigham Y When I finish 
B.Y 1 I came into the studio 
full father had 


ilways been too impressed with my work. It 


early days of the business 
gh. school,” Blaine answered 


ed pictures 


yung University 


ed at in 1928, 


on a time basis. Earlier not 


had taken six months in the hospital to con 
him. I did most of the operating it 


the studio, not the hospital while he was 


ill and, on his return, he admitted that I was 
‘right handy ; 
Around 
B.Y.U 
Th 


a camera. 
G Clyde 


joined the firm 


with 


1943, Larson, 


graduate, 
limited t 


fame of the Larsons is not 


and its immediate vicinity 


Family 
roups drive up from as far away as Escalant 


ne two hundred miles distant. Portraits 





taken by Thomas Larson are treasured by ample in some C 

families throughout the farms and towns of liked by many. All 

middle Utah made with a 7A 
Blaine says that portraits offer the studio 


little trouble as his clients have absolutely no 
interest in the glamour type of picture. Oddly 
enough, considering the problems of n 
photographers, the Larson clients wi 

tures which look like them and n 
Hollywood movie star. Provo peo 


light background, although not a 


one. Black backgrounds, very p 
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dio. The commercial 


8x10 view camera and a Graflex 


do 
desire to start this k 

Mr 
ommercial work for 
of Provo that « 
desirable. But his real 
Utah offers 
wonders 


not use 


1 


Larson likes 


and beauty 


on display 


miniature 


mu ror 


work with an 


The Lars ms 


have no 


is done 


cameras and 


nd of camera work 


both professional and 
city tne 


both fields is 


ilizes in a 
ot 


he re 
verage 


love is the scenic phot 


photography of natural 


Many of Mr 
| 


In Provo, and 


Larson’s 
countless 
in various publications, 
studi 
rit had | 


s that 


“credit” to th 


best 


the 


is on the payment 


name 


s will quibble with 


} 


coud that ther 
ud th tnere 
1 
r 


if 
1 1 
ch has not 


Ch 
Re 
tw 


of 


an 


the 


The 


Tre 


1amber of Commerce, is a past president of 
tary 
And speaking of family activities, Blaine’s 
o boys, Orlo, 16, and Tom, 15, 
developin roll 
d stack the finishing. When not busy 
the all the janitor work 
Marie, assists 


care Ol 


take care 


ping all the film and dry-sort 


with 
boys d yround 
His wife, 
j 


ana 


studio 


takes the 


busy seasons 
“People 
t basically different in Provo or $ 
1] 


ure people everywher 


at them rig 


ht and 


¢ ler lk } 
customers walk Dy 


think Thomas 


Young Man With a Future—Glied of Santa Monica 


By Frederick Craven 


(With five illustrations by Felix Glied, Jr.) 


@ Sup 
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was not only flattering to the feminine sex, 
but it didn’t do so badly with the blue-beard 
boys 

And in a city of 75,000 where there were 
excellent photographers already established, 
Felix Glied, Jr. found his promotion campaign 
paid off 

“Photography is a great business for a fel 
low who likes to work 18 hours a day eight 
days a week,” Felix Glied said to me when 
I interviewed him. And it must require that 
special eight-day-week to take care of all of 
this photographer's activities. The partial solu 
tion is that he has an excellent assistant in 
his photogenic wife, who also runs a Charm 
and Model School in which girls learn to walk 
with The Kinsey Report balanced on their 
heads and to put up a mighty good front 

Also Felix handles the photographic enc 


Color Mart, a marketing outfit for trans] 


pal 


encies, with the business aid of Gordon 
Felix Glied Monica, Calif., the “youn a college professor with an eye for 1 
man with , 


a future’ whom Mr. Cunningham writes text book experienct But mor 


about 


later. We'll tip you off that Felix does a fi 


rate color job as is testified to by 

paper supplied with girls on the beach, pretty 
girls in shorts, pretty girls in fashion layouts, 
pretty girls winning cups ranging from little 
egg-holder size ones to cups as big as the gals 
themselves. He saw to it that gals with glam 
our won all sorts of titles like “Miss Sandpile” 
and “Miss Corner of Fourth and Santa Monica 
Boulevard.” It got so that looking at the In 
dependent pictures was almost as good as a 
front table seat at Earl Carroll’s 

And, of course, each picture carried a cred 
it line to the new photographer who had open 
ed up a studio near the heart of the beach 
city’s business district. People began to see 
the enlarged pictures of Felix’s dream girls in 
his window and soon they mentally tied up 
the photographer of the press pretties with 
the photographer of the studio 

So customers began to come into the Glied 
studio. Pretty girls, yes. Some not so pretty, 
well yes. And as soon as the men realized they 
wouldn't have to stretch out on a white fur 
rug and wear an uplift bra, some of the braver 
souls came in for portraits and were so please« 


they passed on the word that Felix’s camera 
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An outdoor treatment for 
outdoor costumes, by Fe 


lix Glied 


of his transparencies to the cal 
And the prices these shots 


endar ph 


vuld he 
Oni 
1dr 


— 
ind chrome furni 
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right as one starts down the hall is the busi 
ness office often occupied by Mrs. Glied, 
who was Moiselle Wangsgard of Ogden and 
Salt Lake before marriage in 1945 with 
pink walls and blue leather furniture. Behind 
this is the dressing room which opens on the 
main studio 

The ample-sized main studio carries out the 
pink and blue theme and pictures on the walls 
are enlargements of the glamour girl shots and 
portraits. But in contrast to the long-limbed 
well-busted beauties, are Teddy bears and doll 
toys for the children, though Felix does very 
little children’s work at present For a portrait 
photographer, Felix works relatively fast and 
keeps up a slow conversation which he will 
break with a quick “Come now, get out of 


jundamentai 


lave 


Felix Glied 


it, relax!” 

Felix can relax when he gets home with his 
chickens 
mulls over the problems of a studio photogra 
pher. He is frank about his gripes. He doesn’t 
like the price system by which a portrait pho 
tographer has to 


three dogs and 27 But sometimes he 


make such a difference be 
tween large and small pictures. He thinks one 
is as much work as the other. He hasn’t a good 
word for the photographer who resorts to un 
dercutting his competitors 

“Photographers can help th 
their own profession by setting a 
dard of work,” Felix said to me. “Never 
a customer take out bad 
Other 
The profit 


pictures which are 


even if the buyer is pleased with them 


pee ple who see them may not be 
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country. Ones he judges acceptable he will 
try to market. The photographer who sends 
in the picture will receive 70% of the gross 
sales price 

Explained Gordon Mills: “Felix thinks that 
the individual photographer is whipped as to 
color sales as he doesn’t know what markets 
are really open and he doesn’t get very good 
treatment from some markets. Often pictures 
will be held for a year and then rejected. We 
insist on a five day report on all Color Mart 
pictures. For the co-operating markets, we 
have lined up color photographers who will fill 
an assignment on a 48-hour notice 


“Felix and myself have made a survey of 


all the possible markets for color shots. These 
needs are so filed that in a few minutes we 
can get a complete layout on the market needs 
of the moment, the price paid and the general 
attitude of the buyer toward submissions. Al 
though we want as much professional work 
submitted to Color Mart as possible, we are 
not averse to submission by amateurs. Truth 
fully, Felix feels that not over one shot in a 
hundred sent in by amateurs is worth submit 
ting to markets, but he will examine all trans 
parencies sent in hoping to find that hundredth 
shot. Felix knows what a time he had break 
ing into the color marke e knows how well 
it pays off once the break has been accom 


plished.” 


Your Studio Is A Business; Operate It Like One 


By Ernest W. Fair 
(With two illustrations by A. D. Bryant) 


@ “Most of us are professional photographers, 
some of us are truly great artists but mighty 
few of us are business men!” 

That’s what one small-town portrait studio 
owner heard several years ago at a state con 
vention and it is the one thing he has never 
forgotten. He has, through attending conven 
tions for a number of years, learned many 
things benefiting his photographic career but 
nothing made a greater impression on him, 
nor putting into practice brought better re 
sults, than that advice 

Our photographer is Alva D. Bryant who 
operates Bryant's in Bristow, Oklahoma (pop 
6,500), member of the board of directors of 
the Oklahoma State Photographers Association 
and P. A. of A. member of long-standing 

“The photographer who is also a business 
man is mighty hard to find,” he comments 
today, “and yet we all need just as much bus 
iness application in the operation of a studio 
as we do professional ability 

“If we apply the same business principles 
the hardware man, the grocery man, the fur 
niture man and other people who are after 
the public’s dollar apply to their affairs all 
of us will find more and more people coming 
through our studio doors.’ 

Bryant began by individualizing his idver 


Though 


Ways Carries a 


tisin 


had made to give the 


individuality. That 


] 
i 
connected with th 


forms, receipts, 
ers, Wrapping pape 
“it creates a definite impre 
minds and they never forg 
letters they do, but som 
different they do not 
He then began wrapping 
a rich attractive two-colot 
ing color ribbon, no matter 
der that went through thx 
“A couple of years ag 
department stores wer: 
more and one day on the 
carrying packages whose wrapping 
ity immediately told mé the purchas 
been it a particular stor 
‘Now people in Bristow 
small towns, when 
down the street with 
where it came from 
to my studio and pl 
That, Bryant 
the per ple of his 
Studio and photog 
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Recepti mn room iY 
studio of Alva D. Bryce 
Bristow, Okla 


ot his studio toward sO he arranged a lease with the he tel owner 
and today has the largest camera room in Okla 
homa, bigger than any portrait studio in Okla 
1a City or Tulsa, for example! 


I can shoot anything in that camera room,” 


can make in operation 
that end adds up to more business in the long 
run 

And, he has found, there’s portrait business hon 


for every studio, In towns such ds his, to be 


ut, “and that is just what people 


had from nearby villages and communities | ints out. 
} 1 1 

where there are no photographers or only expect of the small-town photographer. Folks 
umateurs believe that if a 
idvertises regi y in the weekly news photographer 

] } } 1 

mmunities and declares that the 


1 
costs in these 


many smali-town 


Tten 
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a $2.00 deposit irregardless of size of order, 


all facts are noted on a receipt form given the 


customer. This transaction is carried on a daily 
report sheet by the cash register in a special 
“sitting report” column. The stub of the re 
ceipt accompanies*the negatives through the 
plant and proofs back for the customer 
Upon return of proofs a special form is made 
out to cover all details and price of the cus 
tomer’s order and a carbon given the customer 
to avoid future misunderstandings. When the 
order is finished the forms are filed in a mas 


file The 


goes on the daily report sheet by 


ter negative index cash transaction 
number 
stamped on the original order form and item 
ized 

These daily report sheets cover breakdowns 
in different types of revenue received by the 
studio: Portrait, Finishing, Commercial, Sup 
plies, Sales Tax, etc., 


the cash register each evening. The daily report 


and are checked against 


sheet, cash register tape, paid-out receipts and 
other items are stapled together and filed in a 
monthly file after having been transposed ti 
the books 

That 


a studio 


sounds like a lot of record keeping 
] “but it 


owner,” Bryant explains, 


the system divides up record keeping 


a few seconds here and a few seconds 


there and it’s all done without disturbing stu 
dio routine « 


on books 


r putting in too many extra he urs 


“IT believe every studio owner should keep 
the kind of books that tell 
what he 


can him exactly 
1 
his business, 


That's 


wants to know about 
even to the minutest detail, at a glance 
the only way you can properly run a business 


You 


are doing and where you aré 


on a business-like basis have to know 
what you 
all of the time.” 

Bryant has found that the 
owner is to do a 
business over the years 
any photographic need 
community 


‘The more 
| 


you and photography the mor 


you get pe 


will spend for ph ‘tographs because th 
declares, 

best way to keep them doing so 
to be the 


about the idea oftener,” he and th 
ind kee p them 
man wh 


aware Of your presence 1s 


everything connected with photogra 


handles 
phy in their lives 

“T have always done 
mercial business in 
these business men hav 
trait business it offered 
acquainted with 


“My studio handk 


reason 
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March Defian 
Ohio, capitalized 

time he spe 

vanced Portrai 

the 1949 Wir 


Paul 


THANK YOU 


for arranging your portrait appointment to permit me 


( excel 
This is the 
newspap 

‘ tell the 

to complete the advanced portrait course for profes- ‘dl girini 
sional photographers under guidance of The Photo- 


graphers Association of America 





It has been a rare privilege to receive personal in- 
struction from such internationally famous American 
and European photographers as 

@ MAURICE TABARD, Paris, Fran 


ist for Harper's Bazaar 


T) 


for 


to 








PAUL LINWOOD GITTINGS, Hi 


exponent of 


ustor 


creative 


BRADFORD BACHRACH, New York City’s best known 


photographer of bride 


KALMET FRIEDRICH 
Bachr 


Vier 


ach bridal salon, Washir 


GEORGE 
Known pl 


KOSSUTH, 


tographer 


Whee 


f me 


WALTER SCOTT SHINN, New 


e Paul March Studio staf 


your co-operaulion and are look 


pportunity of offering you the most modern approach 


portraitufe in your next 


Texas 


portraiture for women 


f are 


forward to the 


portrait sitting 


PAUL H. MARCH 


famed 


pratefu 








Just remet 
your portrait 
ind that 


75% of the 


girls 


importan it 
tion room as 
A small-t 
process film 
will produck 
acting as an 
yourself gt 
in your 
We « 
th 


ities 


ability 


Just as much 


whi lesale r as 
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of 


young 


nber that the great majority 
of babies and 
] 


latter group will 


work 1S 


th COMPTris¢ 


imateurs and you can see how 


them into your rect 


is to get 


| 
often as possibl 
wn studio owner can't 


the 


profitably 
volume his own studio 


1 | 1 


nave a noice OF either 


on 


1 wholesale finisher or 


lrug store business 


ind neighboring 
latter 


wh 


Way 





his own envelopes in order to 


of the advertising possibilities 


| ] 
pes when they are taken 


customer.” 
that finishing 


5 \t t 
points Out 


, 
Bryant also 
-s offer 


Op 


pe 
‘s 
small-town studio owner can have 


the best advertising opportut 
at his 


mand; he is constantly using stuffers of 


kinds in these envelops S, both those supplied 


by manufacturers to boost 


busing SS and some he produces on his own 


“You can’t just sit back in a corner reading 
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est film manufacturers’ sales literatur: 
over 


A.D 


a good business in 


declares. “A 


studio has to be 





com 


seasonal portrait 


any other business and that means you have thinking about 
to be scratching at ideas all of the time, try- the job 
ing this and trying that, putting over some a 
things and failing with others, but constantly Doggone it, 

using ideas to keep the people of your town & od photographer 


thinking about getting their pictures made and business man as well 


Where to Seek the Causes of Toning Trouble 


By Harold Miller 
@ It seems as though many photographers > print with 
work in their darkrooms the year around How to 
having no trouble to speak of then Bing! 
all of a sudden they have troubles for ay 
parent reason. And if we explored 
to find the source of the trouble, 
ably discover that a large portion 
satisfactory results occur when t 
dertaken 

The problem is a difficult one for the ph 
tographer who is suddenly faced with defect 


ively toned photographs. He no doubt follow 


\ 


ed the Same procedure aS always: devel ping 


fixing and washing the prints in 


way as he had before; using the same 


ing routin vat previously produced prints 
which should be subsequently toned without 
difficulty. It’s a stickler; what 

trouble, then? 


The trouble is this: The standards 


ra 


SEH aR BE. 


; 17 
ing and fixing to obtain reasonable permanence 
, 


n the customary black-and-white 


*e 


ag ome 
jten not mgnh enou 
of} prints 
t | ] } ? mo 
ost of us KNOW 1 aD rixing 
11 
requirements for acceptabl 
from the standpc ints 
id processing effici 
> requirements may not sery 
‘ 1 


prints are contemplated 
ularly true 
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separated In the 


recommended agitation used? 


Is the fixing bath up to prescribed tem 


» the I j 
the limited 


viven 
resulting 
fourth 
your 


sx10 prints Watch the Local Bakery for 


prints when you 


seal Tips on Candid Photograph 


=. ft se - aii ode * ef-,e 
a a a i en Possibilities 
fixing bath is concerned, be sut 

By Robert A. Latimer 


A, 


toned are given thor 
ind agitate the prints ® Hubert Heisler 


Use a fairly rapid 

the wash, and if you 

have running water handy, use doubl 
number of water changes usually 
‘oning troubles are discouraging 
ly show up just when 
everything was under 
id toning troubles 1f 

works’ complete fixation, 


Ww ishin y 
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FOR THE FINEST IN PICTURES... BLACK-and-WHITE OR COLOR... 


CHOOSE 
KODAK EKTAR LENSES 





Kodak Ektar Lenses are skillfully designed, and manufac- 
tured with the utmost precision. This enables them to do the 
most exacting work. The images they produce are sharp 
and crisp. 

The various color images are of equal size because special 
attention has been given to color. Moreover, the color images 
ERATE are all focused on the same plane; hence, no color fringing 
1 962232 can occur. This is especially important in color photography 
and produces increased sharpness in black-and-white pic- 
tures. Your Kodak dealer will be glad to help you in your 

selections. 





KODAK EKTAR LENSES 





Barrel Diameter 
Shutter for Lens Attachments 


Recommended Focal Length and Available in 
Film Size Maximum f-value 





3% x 4% 127mm. (5 in.) £/4.7 | Kodak Flash Supermatic 1 in 
T, B, 1-1/400 sec. Ser. VI 
152mm. (6 in.) £/4.5 | | Kodak Flash Supermatic 1% in 
T, B, 1-1/200 sec. Ser. Vil 
72 in. (19O0mm.) £/4.5 lex Universal (Non-synchro) 
T, B, 1-1/100 sec. 2% in 
Ilex Acme Synchro Ser. Vill 
| T, B, 1-1/150 sec. 
8 in. (203mm) £/7.7 | Kodak Flash Supermatic 1 %e in 
T, B, 1-1/400 sec. Ser. VI 
12 in. (305mm.) £/4.5 No lex Universal Synchro 3%2 in. Use Kodak 
T, B, 1-1/50 sec. 4-in, Adj. Filter Holder 





KODAK COMMERCIAL EKTAR LENSES f/6.3 





Recommended Focal Length and Available in 


Barrel Diameter 
Film Size Maximum f-value 


Shutter for Lens Attachments 





S- «7 82 in. (216mm.) £/6.3 Ilex Acme Synchro 


1% in. Ser. Vil 


62 x 82 10 in. (254mm.) £/6.3 } llex Acme Synchro 2% in. Ser. Vill 


8 x10 12 in. (304mm.) £/6.3 | | lex Acme Synchro 2 in. Ser. Vill 


8 32»10 14 in. (356mm.) £/6.3 } Ilex Universal Synchro 2'% in. Use Kodak 
4-in. Adj. Filter Holder 


a a 


KODAK WIDE FIELD EKTAR LENSES f/6.3 











Focal Length | Recommended Film Size Diameter of Circle of Good Definition (in inches 


Milli- With Without Object at Infinity Object at 6 ft Size of 
meters Inches Swings Swings At £/6.3 At /32 At £/6.3 At #32 Filter Required 


80 3a aVax 3% 
100 3'%e 3% 4“ 
135 556 4 
190 Yr 5 
250 10 8 


4”, VY S Vi 











EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 








| 


in one corner of each. Then, when duplicates are 


ordered, we can readily lay these aside without hav- 


The Id F bh ng to study each one. If, later, a customer decides 
eda xc ange o order from one of these unprinted negatives we 
just tak t f shears and cut off the corner in 
We pay, on acceptance, $1.00 for each item LG, GS eran : 
we can use for this department. Stunts, gad- caste ai sate’ 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, : : 
illustrated if necessary. The idea is the main Drying Matte Prints Flat 
thing — we'll do any needed re-writing. Just By Hank Tenny, Dallas, Texas 
address this department. 











@ Mar 


More Uses for Old Ferrotype Plates 
By Kent Bellah, Saint Jo, Texas 


@ ( 





Reports of Recent 
Conventions and 
Meetings 


Officers of state and amalgamated associations 
as well as local groups who wish their conven- 
tions and meetings reported in this column 
should send us complete information at the 
earliest date following the sessions. A copy 
of the program, attendance figures and other 
items of interest and names and full addresses 
of newly-elected officers should be included. 


Substitute for Bottle Labels 
By Richard L. Anzinger, Springfield, Ohio 


@ | 








Keeping Solutions Warm 
By LeRoy E. Frobish, Onarga, Ill. 


@\ 





Locating Negatives Quickly for Duplicates 
By Kent Bellah, Saint Jo, Texas 


e | 
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LIST PRICE 


$150.00 


Hooded or Open Models in 
Two Sizes for All Negatives 
8”x10” and Smaller 


Also special machines built for 


@ LOWERS RETOUCHING COSTS 
@ RAISES PRINT QUALITY 


The pattern of this machine is a microscopically fine dot 
formation which blends perfectly with natural grain of the 
negative. Retouching normally doesn’t show in portrait 
prints. There are no pencil lines on retouched negatives, 
and no diffusion is required in printing. 


Check these Features of the Lloyd 


. Standardizes different operators retouching—all work 
prints uniformly. 
. Allows use of Smaller Size Negatives with a Saving 
of Film Costs. 
. Saves up to 50% of Retouching Time. 
4. Dual Fluorescent Lighting System saves eyes. 
5. Ideal for Color Separation Negatives. 
6. Comparatively Quiet in operation. 


10 Year Guarantee—the Lloyd Electronic Re- 
toucher is built to give long and satisfactory service. The 
Vibratory Unit is UNCONDITIONALLY GUARAN. 
TEED for a period of ten years. 


70mm roll film. 











Used in the Nation’s Leading Studios 
Sold by leading Photographic Equipment 


Sold by leading Photograohic Eavirment LLOYD PHOTO- ELECTRONICS CO. 


Dealer or write us today. 50314 Austin Avenue Waco, Texas 





Are You i" by. 
Fst Gettod 


with your present 
Glossy Print Drying Methods? 


You can speed up this operation and 

improve the quality of your prints with a 

PAKO Electro-Gloss Dryer. Here is a dryer 

Available with electric or gas heat. See 
your PAKO distributer or mail the coupen 
TODAY for complete details. 


that wili dry up to 350 amateur or 75—8 x 10 glossy ¥ 
prints per hour. It is always ready to do a quality job of print 
drying for you. Fully equipped with thermostatic heat and varia- 
PAKO Corporation 
1010 Lyndale Ave. N 
Minneapolis 11, Minn 


ble speed controls—the Electro-Gloss requires only 18° x 48 
table or bench space. 
Do as thousands of others are doing streamline and 


Please send us illustrated bulletin « 
modernize your glossy print production with 


i ing the PAKO Electro-Glo 
i) the low cost PAKO Electro-Gloss Dryer detail 


= PAKO CORPORATION SQA. 


Address 
MINNEAPOLIS 11, MINNESOTA 
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Latest Offerings of 
the Manufacturers 
and Dealers 


Where addresses are not given, a panned 
request will bring them to you promptly. 


NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 
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Our List of einai’ Books 


We seldom carry books in stock and advertise them mainly as a service to our readers, especially those in 
the smaller towns because those in large cities can see the books at their stock houses and get them more 
quickly than by ordering from us. For this reason we sell no books on open account or C.O.D., but only on 
a cash with order basis. We do not list books merely because they have attractive titles or we think they 
will sell but only if, in our considered opinion, they will be a valued addition to a studio's reference library. 


httpd GENERAL 


| CHILD PHOTOGRAPHY ] PHOTO-FLASH IN PRACTICE 


By Josef Schneider $4.9 By Geoffrey Gilbert $3.50 

FRED ARCHER ON PORTRAITURE — ] PRINCIPLES OF STEREOSCOPY 

By Fred Archer 5.75 By Herbert C. McKay 5.00 

PROFESSIONAL PORTRAIT 1 HOW TO PAINT WITH AIR 

LIGHTINGS, By Charles Abel 7.50 By Frank ] Knaus 3 75 
[] CHILDREN BEFORE MY CAMERA PICTURE FRAMING : 

By Adolf Morath 5.00 ow By ieee pee sem 

By William Mortensen 5.00 , By C.1 Jacobson 

PHOTOGRAPHING PEOPLE | ENLARGING 

By Hugo van Wadenoyen 4.00 war sa 


By C. I. Jacobson 
oa SEONeATT JRE 359 2 ART OF RETOUCHING AND 


THE MODEI . IMPROVING NEGATIVES 
7 st ga f > ITS 
° By William Mortensen 2 5.50 ge tg 
oe ee 59 1 PROFESSIONAL PHOTOGRAPHY 
wy ENCCROMS FE0z 3.5 FOR PROFIT 
| FACES OF DESTINY gies ; 
By Yousuf Karsh 5.00 By Charles Abel 
y c s ee! — 7 r ~ J Tro nr ) ) ’ 
_] FLASH IN MODERN PHOTOGRAPHY* — S eaariraeaces rO PHOTO 
: By William Mortensen ; : 5.00 By Raymond Wardell 1.00 
ig coca ella POSING 99 THEORY AND TECHNIQUE OF 
f ] 2. Relemii ic aaa eee teeeien tars 
1) CANDID WEDDING PHOTOGRAPHY iP. pon aa eller 
By Henry Lefebvre 4.00 0 PHOTO OIL COL ORING 
COMMERCIAL WORK in 2 
[] COMMERCIAL PHOTOGRAPHIC 2N ‘ -IN ~ AN , oy carer’ 
LIGHTINGS, By Charles Abel $7.50 3 TAR ee ee 
@ ; " J - Gh oote Q 
pM A laa PRINT FINISHING 
By Zielke @ iain 5.00 By William Mortensen 3.50 
LIGHTING FOR PHOTOGRAPHY 0 pron hy rari PE pot ALMANAC 
By Walter Nurnberg 4.00 A aT JIDE 1.75 
] CORRECTIVE PHOTOGRAPHY CO KODACHROME AND EKTACHROME 
By Lewis L. Kellsey 5.00 FROM ALL ANGLES 
TECHNIQUE OF THE PICTURE By Fred Bond 7.50 
STORY [] TABLE TOP PHOTOGRAPHY 
By Mich & Eberman ___ 3.50 By Harkness & Draper 2.95 
] PHOTOGRAPHY IS A LANGUAGE [1] COLORING PHOTOGRAPHS 
be A ech bye, 6.00 By Avenir Le Heart 1.00 
' PHOTOGRAPHY (8th Ed.) [] COPYING TECHNIQUE 
By Morgan & Lester ay 4.50 By Fraprie & Morris 2.00 
_] SPEEDLIGHTS 
SALES AND ADVERTISING By Arthur Palme 2.50 
[] TESTED SENTENCES THAT SELL [] COMPOSITION AND PICTURES 
By Elmer Wheeler 3.75 By Eleanor Parke Custis 6.00 





(In Ohio, add 3% for state sales tax.) 


* When a book is marked with an asterisk it is temporarily out of print. Orders will be held and ship 
ment made at the earliest possible moment. 


CHARLES ABEL INCORPORATED 


519 CAXTON BUILDING CLEVELAND 15, OHIO 
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"Tis Here, Maybe! 


The monthly news broadcast of Portrait 

Photography. Who's who, what's happened, 

where, when, why and how. We'll send a 

50c United States Defense Saving Stamp for 

every item we can ve in this column, under 
the following conditions: 

1. Many news items are sent us simultane- 
ously by several people, the Stamp will 
be sent only for the first one to reach us. 
Send us the facts—perhaps only a news- 
paper clipping—we'll do the writing. 
Items about yourself, associations, con- 
ventions or meetings of which you are 
an officer, are not eligible for Stamps. 
The publicity itself is enough in such 
cases. 

We reserve the right to judge which items 
are of sufficient general interest to warrant 
publication. 














ForYour Bookshelves 


We will gladly order for you and have sent dir- 
ect to you, postpaid, any photographic book. 
Send your check for the price quoted, made 
payable to Charles Abel Incorporated. 











@ Handbook of Better Photography, 


@ PSA Annual, 1956 
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STAINLESS STEEL EQUIPMENT 


Ps 


Constructed of high polish 
steel—Easy to clean— 
leakproof —39 stock sizes 


SQ 
DEEP TANK “ 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing—3'%, 10, 15, 28, 

FILM 48 gallon capacity. 

PACK DEVELOPING 

HANGERS —New, spe- 

cial construction, to hold 

thin base film securely dur- 

ing all processes of de- 

veloping. 


FILM DEVELOPING 


TANK OUTFITS—Develop-rinse-fix washin one unit 


Includes 3-compartment jacket and two insert tanks. 


STAINLESS STEEL 
BUCKETS — available in 
two sizes—3'4 or 4 gallon 
capacity. 


< 


DEVELOPING TRAYS 
AND SINK PANS 
Ruggedly built of high polish 
stainless steel for life-time 
wear 


AUTOMATIC 
ROCKER WASHER 
Stainless steel double section 
sink—Washes prints up to 
20” x 22”. Large capacity. 


CHICAGO CAMERA 


Send for illustrated 
catalog showing com 
plete line. 


2326 S. Michigan Ave. * 





# CARBERRY 


RETOUCHING STUDIO 
QUALITY of DISTINCTION 


All types of negative corrections 
3030 W. Juneau Ave., Milwaukee 8, Wis. 


* 
Gaehler Oil Paintings 


on sensitized canvas 





ure Opaque, handbrushed oil portraits « 
manding a handsome profit 


Writ 
today 


1 
son ible pr Ices 


tor our 


a 


THE WALTER GAEHLER CO. 


104 8S. WN... X 


part of the print 
und price 


in 1 og. dropper 


State St. Syracuse 2, 











tions, $2.95 postpaid 
dealer ur Webster Brothers Laboratory, 
53 West Jackson Boulevard, Dept.A-2 , 
Chicago 4, Illinois. 


WEBSTER PHOTOCOLORS 


COMPANY 


Chicago 16, IHinois 


‘ 
is our business 


iN 


SEND FOR Frege cainio’ 


leave nothing on the aur- 


face. Thus they are ideal for spotting. 5 colors 


-stopper bottles, with diree- 
Order from local 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 


INVISIBLE SPOTTING 


May Be The Winning Touch for 
; yaioiantartioan YOUR EXHIBIT PRINTS 


Because Webster Photocolors are specially 
processed to work in gelatin, they actually become 
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FRAMES oy Sang 


A fine portrait deserves a beautiful frame. 
Metal frames by Scharling Silversmiths are 
made like fine jewelry. 


The exclusive PHOTO-SEAL CATCH pre- 
vents the back from warping and seals the 
photograph against dust. 

Catalog upon request. 


SCHARLING & COMPANY 
755 Summer Avenue, Newark 4, N. J. 
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Professional Portrait Lightings. By Charles Abel, A.R.P.S., 
What “The Hon. M. Photog. Greenberg, New York. Sole British 
Agents: The Fountain Press Ltd London, W.C.2 
British Journal Price 50s. 

his is not a book to review, but eminently one to explain 
” and to praise. Charles Abel’s name is well known in this 
of Photography country as the Executive Manager of The Photographers’ 
a Association of America, as the author of that outstanding 
Says in its book, ‘‘Professional Photography for Profit,’’ and as the 
Editor and Publisher of ‘‘ The Professional Photographer’ 
September 10th and ‘‘ The Commercial Photographer.’’ In this new book he 
F has gathered from one hundred representative American 
issue about photographers, including several from Canada, a collection of 
professional photographs: generally one portrait from each 
this book which has not before been published, with a lighting diagram, 
technical data and some general remarks on posing and studio 
methods. So that, gathered together between the covers of 
this book, one has rather more than 100 portraits, taken by 
men and women representing noted members of the profession, 
and drawn from almost every State in the Union, and some 
from Canada as well. Each is accompanied by a lighting 
diagram fully annotated, and there is also the commentary and 

explanation which has been edited by Mr. Abel. 

As Charles Abel says, this book is not a collection of the 100 
best portraits in the United States and Canada. It is the light- 
ing procedure adopted by 100 of the leading portraitists on the 
American Continent. It is almost equivalent to a_ personal 
visit to the 100 photographers, in their studios, and is actually 
a personal demonstration of their methods. But;unlike a visit 
you can go back again and again. Your memory is not 
strained; turn a few pages and comparison after comparison 
can be made. A selection can be made, tried out, discarded 
or modified at will, but always the basic data are there for 
further study or trial. With this book-the operative word is 

‘study.”’ It isa priceless contribution to professional photo- 

graphy, and it is equally available to the amateur. Text, 
illustrations, paper, covers, are all adequate; the book as a 
whole is unique. 


SINUHWT 4IV8L8Od TWNOISSTIONA 











758"x1034"; 256 pages; 240 illustrations; 


two-color stamped cloth binding; beautifully 
printed. Greenberg: Publisher. 


$7.50 Postpaid 





Is it worth 74¢c each to you to learn how 100 leading professional portraitists get their 


results? Think how many conventions you would have to attend and what it would cost. 


just to see these 100 people at work. Here you have it all—for permanent study and reference. 


Order today—already in second printing. 


CHARLES ABEL INCORPORATED 


519 CAXTON BUILDING 


CLEVELAND 15, OHIO 
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Photo Mounts custom Made 


Picture Frames ui styles 


Portrait Reproductions 


(catalog upon request) 


SPRAGUE-HATHAWAY, Inc. 


58 Day Street West Somerville, Mass. 
Established 1874 




















FOR FASTER, BETTER 
DRY MOUNTING 


use FOTOFLAT... 


@ New, improved Fotoflat Dry Mounting 
Tissue. Write for 8x10" samples without 
obligation. 

@ Automatic Fotoflat presses in three pop- 
ular sizes Jumbo, Standard, Junior. 


SEAL, INCORPORATED 


Shelton Connecticut 
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PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











FLEXICHROME PRINTS. Try new color proce Send 

s your negative, We send you print ready to be colored 
vith Flexichrome dye Write for price list. Lor 
Studio, Dept. PP-1797 Clinton St., Buffalo 6, N 4 
VOLUME PORTRAIT finishing of finest quality. Ser 
is fast and complete. Write for price Leichtner Photo 

aft Laboratory, 94 N. Clinton Ave., Rochester, N. Y 


vice 


} 
s- ]e 


CANDID WEDDING promotion booklets, with complete 
picture story, now ready to help you boost sales. Your 
customers will believe these ads originated in your stu- 
dio as yours is the only name on them, Highest type 
printed ads at lowest possible prices. Impressively cap- 
tioned in color and designed to bring you a vastly in- 
creased volume of business. Ready now for first dis- 
tribution with exclusive franchise to one photographer 
in each area, Protection on first-come, first-served ba- 
sis. Write immediately for sample together with data 
sheet and list of helpful suggestions. Telaak Studio, 
Os Main St., Buffalo, N. Y. 1-3 


THE ART OF BROMOIL PRINTING AND TRANSFER, 
by M. McKinley. I have been reliably informed that 
this little 26-page booklet, though printed in 1933, is one 
of the best and most practical works on this subject, and 
have therefore acquired the entire balance of the edition. 
If you want a copy, send me 50c in currency, not stamps 
and it will be sent promptly, postpaid. Charles Abel, 520 
Caxton Bldg., Cleveland 15, Ohio. 12-tf 
14”-16"” Graf Variable F/4.5, barrel, make off Deposit 
ystem. Roger Paul Jordan, Portland, Maine - 
FOR SALE: one ctor projector, Serie 410, 

Da-I € 
tape ora ‘ r perfect 
I 

WORLD'S LARGEST 


1€ available f¢ you 


en, one double record player, 1 


I upid 
F/4 Remi 
F/4.8 Remb 


Send thi 


Jame 


FOR SALI 
Che St., Macon, 
WANTED, STUDIO 





EVENTUALLY 
Why Not NOW? 
Slickest Thing You Ever Used 


NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 


ics 325 Mill St. Bristol, Pa. 














ptd- Color ANNOUNCES! 


A New and Superior COLOR REPRODUCTION 
SERVICE for the Commercial Photographer 


TWO SENSATIONAL DEVELOPMENTS 1: 
AD-COLOR to offer the finest color prints at price 


black and white prints 


SUPERIOR COLOR: The ultimate in natural 


7 7 ; 
duction is achieved through the new electron 


and used exclusively by AD-COLOR. 
LOWER PRICES: AD-COLOR’s automatic precisiot 


inates hand operation, lowers costs. For example 
$1.35 in quantities (prices subject to protessior ul dis 


For complete information and price schedule, write to: 


ptd- Color. « « PHOTO CORPORATION 


652 S. ARROYO PARKWAY PASADENA 1, CALIFORNIA 














Ventlite 


SPEEDLITE 
CONVERSION 


UNITS 


L The advantages of Speedlites can 

The same Ventlite be installed in present incandes- 
Speediite Power cent Studio Modeling Ventlites and 
Se ee Overhead Flood Ventlites. The 4 “ ; 
for our standard simple conversion operation re- Number Negatives In“Broad Daylight 
ee quires only the use of a screwdriver The Stern Daylight Newative Nombering Ma 
supply for these 








The set-up for each photograph hine is proved in a thousand studios ie 
is made as with an incandescent more fumbling in the dark vorks like magic! 
lighting system for the 60 watt pro- Now Available 

jection type modeling lamps inside 414 Standard $15.00 
the Flashtubes give sufficient light y 5 Standard 15.00 

to pre-determine modeling, high- 7 Standard 15.00 
lights and shadows without the Standard 18.00 
usual glare and heat. Dual 18.00 


conversion units 


For further in Plus Federal Tax 


formation see Johnston VENTLUITE SOLD BY BETTER PROFESSIONAI 


your leeding = ; PHOTO EQUIPMENT DEALERS 
photographic sup f < ; 4 : . 
aiie a ae He to SPEEDLITE ] Cire or equest from 
: , y STERN & COMPANY 
» ded Me Valeo . P 1118 Grand Ave Kansas City 6, Mo 
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Flash- Trak © BRUCE WELLER ® 


FINE RETOUCHING AND ETCHING 
CENTERS the LIGHT Send Us a Trial Negative 
OVER THE LENS 


1314 E. 141st St. 
Eliminates Objectionable | ; East Cleveland 14, Ohio 
Shadows \ 4 











$12 


NORDIC MFG 











25e-40c-$1.00 Q 

OPostpaid anywhere * 

BEST BY TEST SINCE 16864 C———*< yo 
The Original Negative Retouching “Solution” 

Yea Known the World Over.’ No Sticky 
Remair “Uniform to the Last Drop.” Difficult 
3 whic never eer to disappear w eadily 

CHURCHILL LABORATORIES 


So. Branch Parkway, Springfield 8, Mass., U.S.A 


yield 


.. Service to the Profession 


{ j High grade enlargements for Dortrait 
J snd Commercial Stndios, any size and 
color. Difficult Copy and Restoration 

work from any photograph with gua 

ite ive i » 
ar sa Pages : — —_ work on 2 Backgrounds in 1 
portraits, exquisite iniatures. —sJr Roll i ; 

: “ | r Ser and Stand 
Attractive Pencil and Pastel Sketches from your neg a alle sti seria sine 








atives and photographs. $22 
Oil Paintings on canvas painted Free Hand. Avail 34 
yourself of the services of a well established institu 
tion with modern equipment and an expertly trained $29 
staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


AMDEN ARTCRAFT CO 
1021 N. Wells St 


Chicago 10, I Roller Screen 
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THIS — 


WILL SELL 
EVERYONE 
HE MEETS 

@ 


FOR You! 


Give your best yx« it cha i 
you, Put them where the pub car and 
them in the setting they deserv a ‘Poblocki eee 
case. Gleaming aluminum ¢ € 
ide an ldea trame oO one e, « ‘ t rr 
trait 
Available in any size, n 

recessed, ¢ ortable or 
Completely Bcc PA rchcmantr Nc 

locations.) 
Tamperproof t 
r Strong-——a lifetime of handson 
POBLOCKI & SONS CO Lighting—furnished with o 
Milwaukee, Wisconsin Senaiaie cases lumilited t 
P z > > "i . i d lilited int 
Attn: Mr. Ed. Poblocki or any color. WRITE TODAY 


RS I AOE LIE LRRD MITE eR Re ee epee so FR 


git 
pably har ake 
y manufac 





ompliment 


2159 S. KINNICKINNIC AVE.  . MILWAUKEE 7, WISCONSIN 











PRINT-IN BACKGROUNDS The Allen Audio-Visual Training 


FOR EVERY PHOTOGRAPHER in Airbrush Technique — 


Time Saver — Money Saver Simple to use. Wide se- BASIC COURSI 
lection of Creative Designs. ASK FOR CATALOGUE A HOME STUDY COURSE in the fund- 
An Additional Service to the Trade amentals of using the Artist’s Airbrush. 
Hand Brushed OIL PORTRAITS On 
Sensitized Canvas from Photographs 
COLORFUL PASTEL WORK 
ON ROUGH PAPER PHOTOGRAPHS Thayer & Chandler Company 
Excellent We Prices Reasonabl The Paasche Airbrush Company 
Ss. H A RRISON ° ° e 
167 Pinewood Place re Graphicraft Publications 
lelephone Teaneck 7-6599R Dept. 1-1 
(Formerly 1451 Broadway, N. Y. C.) 378 Channing Street Ferndale 20, Mich 


APPROVED BY 


Wold Airbrush Company 














don’t wait for the Sun! 


SUN-PROOF CABINET take 


ts 


darkroom several cabine can 


reased production. Makes 


daylight fluores 
studio Send chec cr, Money der, 
69.50 IMMEDIATE DELIVER’ 

e 4 
by pr Garden & Williams 
EXCISE TAX] 3266 WEST PICO BOULEVARD 
eed LOS ANGELES 6, CALIFORNIA 
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OIL PAINTINGS 
ON CANVAS 


Portraits of fine quality, painted in Dutch 
oils with a free hand technique on our guar- 
anteed sensitized canvas. 


Also brush work on your 
selected rough papers. 
DOROTHY CARVER STAFFORD 


PHOTOGRAPHERS’ ARTIST 
40 Commonwealth Ave. Pittsfield, Mass. 














“HOUSE OF CONVERTIBLE LENSES” 
TURNER-REICH, GUNDLACH, RADAR 


Leaders since 1884 in quality optics. You have three 
excellent lenses for the price of one, giving three focal 
lengths, three different images, three different film sizes. 


; ack yeur dealer—he tnews quality. 
GUNDLACH ‘ero neg ror 


CAMERA 


asked 


BARGAIN for 
Owner incapacitated 
hutter in 
fitted 
condition, 
houlder stray 
finder. Lowest | 
8 office 
Calif 


AL, 


you wget 


postcard man, now 
Three-A 
condition 
hutter, 
leathe: 
hort 


worth t 
price hood Graf 


focal plane perfect 
J with Llex 


sole 


6.8, 
filter, all 


tripod 


unshade 
Thalham 


len 


perfect case, 


also for time exposure 


direct view rice here $95.00. Inspec 


at your expre then money order. E. J. Law 


Livermore 
OUR 


Vill 


MANI 


| 
hel; 


Baby 
more 
money Write fo 
114% S. 1 


Photogray the 


ittings, larger 


Mode 
orders and n 
Baby St 


Carolina 


Lewi 


North 


booklet 
Charlotte, 


more 


ryor ot 


WANTED STUDIO to manage 
plans to retire High class clientele 


Dallas or Houstor Texa W rite 


option to buy whe 
East 


SAVINGS manufacture 
$26.00/ 1006 Write fo 
othe ize Penr 
Pa 
ENLARGER x7 Elwood 
7 with 1 Wollensak 


led Stone Photos, 


PHOTOMOUNT 
book s al WW 
list 
Avenue 


sample 


price Photomount 


Glenolden 
SP2z, $ 
era ler 
Both like 
York, N 


aAAa a MA 
FINE AND INEXPENSIVE 


Metal Photo Frames 


GUARANTEED 100° 
also 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


White Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 
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PHOTO POST CARDS 
IN QUANTITY 


MADE FROM YOUR NEGATIVES OR PRINTS 
Sell your products with genuine photographs, for 
publicity, advertising or any mailing campaign. 

100—$ 5.00 1000—$21.00 
500—$16.00 5000—$99.00 
For larger quantity write for prices 


Calev Brothers, 141 Fulton St., New York 7, N. Y. 











STUDIOS FOR SALE 





BUSINESS on Main St. within 

Lynchburg, Va. Two 
lenses of ° 
and fixtures, pract 
the door for 
Owner retiring and 
Write Steptoe & 
Virginia 


PHOTOGRAPHI( 
half block of the 
cameras, outfit, 
ipply of office 
everything would need to open 
Favorable 
bought at 
Ninth St., 
FLORIDA 


dee} 


one- 
studio 
large 


ically 


heart of 
Six ariou Zé 


furniture 


vrew 
tock 
one busines 
lease busine can be 


a bargain Patteson, Inc., 


Lynchburg, 
EASTCOAST 
-sea fishing 
on Gold 

tudio, completely equipped 
Full price $3,500.01 rite M-12 


photo concessior 
Established eight 


downtown 


catering 
clientele 


Also 


charte yea 

commercial 
Immediate 
thi our- 


best set-uy] Coast 


and portrait pos 


ession care 
FOR SALE or t 
floor Main Street 


open fo 


Ground 
hip 


are 1 our- 


and tore 
town. Leading 


Write L-7 


1010 camera 


College 


ade t 
Book pectior 
nal 

STUDLO 


vealthy no 


tudio. In a 
Eastablished 


couple 


FOR sale, Very att 
thwe 
Ideal young o-getting 
because of health, Write H-71 care thi 
WELL ESTABLISHED ait-commercial 
Iowa. Ideal man and wife set-uy Low 


ocatior Price $ Write F-44 care 


active modert 


tern Pennsylvania city 


fifty year for Retiring 


ournatl 
ports tudio ir 
»verhead 
thi ournal 
STRICTLY 


peninsuls 


PLUSH: Located or 
Thi 
you have are 


beautifu 


} 
nic 


exceptional photogray 
scheme in gre 
ator; fully peted tl 

candid weddir 
finishing 


hundred 


amed about; color 
attan by interic deco 
ou Specializing in por 


I ait 


mercia pace available photo 


plendid cust eception 
IlIne 
Var 


alif 


ntract force 


$1 ( Contact Realty Co., 
Ave Burling 
EXCEPTIONAL 


ame ( 
OPPORTUNITY fo ood 
well established 


Florida, portrait 


and operate a 
tudio in Southerr 


lin nd commercial. No 
Os M 


floo 
coupon no 


health 


compe 
sell account of 
( care this r 
WELL EQUIPPED portrait 
ight. Fe detail vrite H 
WELL ESTABLISHED po 


cellent po f 


irnal 
trait tudio 

Owner 
Barr, 1 


xpanding 


Velma 


ibilitie for ¢ 
hes to sell. Write 
Fremont, Ohi 
ATTRACTIVE STUDIO in 
Fernando Valley Unlimited opportunity 
ple Price Have other 
Studio, Be 12, Eneino, Calif 
BABY PHOTOGRAPHY 
to aphy Want a partne oO vill 
nown baby studic Lewis Baby St 


St.. Charlotte, N, ¢ 


WE BU 


Sizes 5x7 and 8x10. 


choice locatior 


reasonable 


mo rofitable 
el 


idio 





OLD GLASS 
and FILM 


(Safety Base Film Only) 


Write For Quotations 
Payment On Receipt of Shipment 


VAN BUREN GLASS CO. 


619 W. Milwaukee Ave. Chicago 22, 
Reference: Central National Bank, Chicago 








Ray-O-Flasy 
DELUX TRIPLE 
UNIT 

THE LIGHTWEIGHT CHAMPION 
WITH HEAVYWEIGHT POWER 


A STUDIO UNIT 
FEATURING 
COMPLETE PORTABILITY 


bs ond case of 
solid mahogany. 
Weight ONLY 12 
Ibs. Comes with 1 
Deluxe 14” round 
reflector complete 
with flash-tube, fo- 
cusing bulb and 
stand. 


Complete versatility. Use in studio on lo- 

cation’ or for home photography. Flashgun 

available. Safe, dependable professional 

unit, unconditionally guaranteed 

1 FLASH EVERY 7 SECONDS 

Cc d ° 

aerEnMeEnOeE COMPLETE WITH 
‘ 1 LIGHT UNIT 

light unit 


om 115.20 
BY ORDERING DIRECT W /2 Lt. Units: $150 
Write today for W /3 Lt. Units: $185 


more information Prices incl. tax 


AMERICAN CINEFOTO CORP. 


1560 B'WAY, N. Y. 19. N.Y. + DEPT.EB 





POP OOP POPP? OOP 


’ 

IT’S GENUINE LEATHER 
\ joy to display—-a joy to sell—-at a good profit. This 
Amfile Album is the kind of book a person buys once 
in a lifetime to house the most cherished photographs 
and clippings of importance 
Double padded front and back covers made of im- 
ported Australian lambskin-—rich redwood finish. Front 
beautifully stamped in 14 carat gold leaf. White pla 
tic binding rings permit pages to lay flat when open 
Furnished with plain black mounts or with glamor 
izing, acetate, double-window mount Three sizes to 
take 5x7”, 8x10” and 11x14” prints 
Priced from $6.00 to $18.00, 
Write for catalog giving complete 
information about Genuine Leather 
and other Amfile Albums 


AMBERG FILE & INDEX CO. 
1635 Duane Blvd., Kankakee, Il. 











PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
Write for circular. 


NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) 
TOLEDO, OHIO 








EVERYTHING > PHOTOGRAPHIC 


When You Can’t Find It Elsewhere 
Write to us 


Our Motto Is “Everything Photographic” 
and Means What It Says. 


And if you aren’t getting our monthly maga- 
zine SNAP-SHOTS, write us and we'll send 
sample copy “free.” 


GEO. INC, 


57 East 9th Street New York 3, N. Y. 








Don’t Pass U p 





the profit you can make so easily 
on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 
and the like. 


These can easily pay your rent 
and probably most of your over- 


head as well. 


All you need are a few samples 

we do the work for you and 
you add your profit. What could 
be simpler? 





y Our illustrated price list will be 


sent on request. 


THE WALTER GAEHLER CO. 


104 E. State St. Syracuse 2, N. Y. 
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21 EAST VAN BUREN ST., CHICAGG.ILL. 








We Sell 
TRANSPARENT 
ACETATE SHEETS 


clear and colored 
Write For Quotations 


PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets 


y 
USED, DISCARDED 
FILMS 


all sizes 





HOMI PUDLO 


r & COMMER( 


DIRECT FROM MANUFACTURER 


SUPREME QUALITY 


-—PHOTO MOUNT FOLDERS — 


Picture Overall 
Size Folded Size 
ix 4 
ix 
ix 
ix ¢ 


Cut Out 
Size 


Price 
Per 100 


‘ 
‘A 
Sx If 


ldx 8 


SEND $1.00 For 


YORK | 


SAMPLER KIT, PPD 


INC. ge 22nd Street 


COMPLETE 
PHOTO 
MOUNT 





York 11, N.Y. 





Professional 
Photographer 


EXPERT 





PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig- 
inal photo in ten different sizes. 


Write for samples and quantity rates. 


The Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, Illinois 





FOR SALE 

tion. Owr i 
oh i ¢ 

POR rRAIT, COMMERCIAL 

established z 
( 





HELP WANTED 


an advertisement under 
s with it the obligation 


ird, and to 
lisher 











PHOTOGRAPHERS 
esentative wanted 
W rite 


Photo Service 


SCHOO! 


A & N 
D.¢ 


LADY STUDIO mar 


SALESMEN, portrait 

trate and sell 

ind = othe tudlo qui 

Company, 2095 Moore St 

SALESMAN WANTED to carry 

photo frames, gold and ly 
Liberal 
e tl ‘ 
SMAN W Kaptan 


comm 





RETOUCHING AND COLORING 


RETOUCHING SPECIALIST 
ice vo nteed. M Roy 
S.W Atlanta, G 
YOUR f 
We 
COLORING 


Free 





Dot 


\ 


THAYER & CHANDLER AIRBRUSH 


ticular artist 


for Catalog $2 


i, THAYER ¢ CHANDLER 
O10 W:VAN BUREN ST., CHICAGQO.ILL. 


Co 











Organization Dates City Headquarters 
Hotel 





Baker 








Mineral Wells, 
Texas 


Southwestern Prof. 
Photog. Assn. 





Rr 


Lincoln 





Indianapolis 


Indiana Assn. 
of Photog. 


E. Lee 





Carolina Winston-Salem Rebert 
Assn. 2243 


North 


Photog. 
R 


Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 


Robert G 


Information 
Write 


Webb 
Houma 


Lee 


aymond Stuart, See 
02 Central Ave 
Connersville 


Hodgkin, Jr., See 


Park Ave., Wilmington 


K. Sunderbruch, Sec. 





Prof. Photog. of lowa Des Moines 


Marquette Fra 





May 14-16 Peoria Pere 


Ww ith St Davenport 


Rissi, See 115 


nk I 
Collinsville 


Main 


St 





Illinois 
Photog. Assn. 


Albert 





Prof. Photog, Assn. Greensburg Penn 
ef Pennsylvania 





“Little International” American Legior 
No. Dak. & West Club Rooms 


Canada 


A. Rehula, Jr. 
Charleroi 
Scherling, Sec 





Florida Photog 


- Smart 


( Ww 





Arkansas Prof June Little Roch 


Rock 





Photog. Assn 





Mississippi-Alabama Birmingham rutwiler 
Assoc. Photogs 





American Soc. Denver 
of Photogs 


Shirley 





Mountain June 29-30 Denver 
July 1 Savoy 


Assn. 


Rocky 
Prof. Photog. 


} 


Schroeder 





July 16-19 Milwaukee 


Prof 
Assn 


Wisconsin 
Photog. 





Photog. Assn 
of America 





Montana Photog Helen 
Assn. 
Paxton 


D. Sale 
ith St., 
Miss 


Harvey 
“a 


Gulfport, 


Blaker 


sec 


Laurence W, 
M.Photog., 
Manhattan 


Kans 


W hite 
Utah 


arryl Sec 


Price, 


I Helgese 
Chrm 


n 

Cony 

Milwaukee 
Janesville 


St 





M.Photog 
1 Caxton 
Ohio 


Buehmar 
Mer 


Cleveland 


R 
Exec 
Bids 
DeW alt 
Bh 


Helena 


Ww 
ank 


Clarence 


i B 


Cor Chrm 
24th St.. Omaha 





Omahs 


Prof. Photog. 
Assn. of Nebraska 


N. DB 





Prof. Fredericton 


Maritime 
Assn. 


Photog. 





Assn 


Photog. 
England 


of New 





Weizel 


John 


Clinto 





N 


McKee ef 
Merrit 
Ma 





Prof. Minneapolis 
Assn 


Minnesota 
Photog. 
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Classified Advertising 


Cash must accompany order. Advertisements not accompanied 
by remittance will be returned. First two words are set in 
capitals. No other display is permitted, no setting of addi- 
tional words in display type or capitals, no centering of 
lines. Unless advertisements are typewritten or printed plain- 
ly, we accept no responsibility for errors. Full and complete 
compensation for any error shall consist of reprinting the 
corrected advertisement in a succeeding issue without charge 
Address all correspondence to Charles Abel Incorporated, 
519 Caxton Bldg., C 15, Ohic 

Situation Wanted and Help Wanted: Ten Cents (10c) per 
word; minimum charge $2.00 

All Other Classifications 


minin 


Cleveland 


Twenty Cents (20c) per word; 


im charge $3 

Answers in Our Care: When box numbers are wanted, add 
50c for each insertion to cover cost of clerical work and for- 
warding. Advertisements requesting or offering to send pho- 
tographs or samples will not be giver. box numbers 

How to Figure the Cost: Count each word or number in- 
cluding the address. Terms such as 5x7, 8x10, F/6.3, 1514”. 
$10.00, ete., may be counted as one word In figuring ad 
dresses, for example. 28 E. 125th St., would be four words 
Acknowledgments: We do not acknowledge classified adver- 
tisements 

When Printed: Advertisements received before the Sth of 
any month are published in the issue dated the 1th of that 








month. Any advertisement received too late for the current 
issue is held over for the following issue. 


Deposit System: You can avoid risk of loss when selling 
goods to, or purchasing from strangers by using our Deposit 
System. If you wish to do this you must include the words 
**Deposit System’’ in your advertisements. It works this way: 
the buyer writes the seller that he wishes the goods sent for 
examination and at the same time sends his check for the 
price, made payable to Charles Abel Incorporated, to our of- 
fice. We deposit the money in a trust account and at once 
write the seller to send the goods, mailing a carbon copy of 
our letter to the buyer. The seller does not send the goods 
until he hears from us. If the buyer is satisfied when the 
goods arrive, he writes to us within three days, whereupon 
we send our check for the amount, less the Deposit System 
fee of 1% (minimum $1.00) to the seller. If the buyer does 
not approve the goods his depwsit is not repaid until the 
seller writes us that the goods have been returned in satis- 
factory condition. When so advised we send our check to the 
buver for the amount of his deposit, charging no fee. Trans- 
portation charges are paid by the buyer, but in the event of 
no sale, and subject to there being no different agreement 
between the parties, each pays charges one way. Seller takes 
risk of loss or damage in transit. Any disputes must be 
settled between the parties, in which case we hold deposits 
pending settlement and advice from both parties. Charles 
Abel Incorporated accepts no responsibility other than that 
of holding the deposit until each transaction is completed 
Goods must always be shipped direct to the buyer and not 
fo us 








RETOUCHING FOR the trade, 25 year 
try me. Warner Enlund, 1164 Prendergast Ave 
Jamestown N. Y 3-1 
PHOTOGRAPHER'S RETOUCHER: 
ity studio 
kin 07 E. Pearl, 
rINTING, 8x1 $1.50 single 
oils on canvas $50.00, up. Work 
1440 Garrison Lane, Minneapolis 1 
EXPERIENCED RETOUCHER 


like to serve a few studio 


experience. Sam 


ple free, 


retouching for 
who demand excellent work. Mrs 
Jackson, Miss 

$1.00: head 
iaranteed, Je 
Minn 
reliable 
throughout the 
Herta Krame 


worke 
good 
Moderate prices orrections done 
troadway, New York City 33, N. Y 
COLORING | transperent oil 
head Me. Mr 
Ayden, N. ¢ 
PETER BLACK’S custom reteuching for the discriminat 


Send fo new pric 


PHOTO Sx] 
Oe; extra Raymond Co 


Street 


ing photocrapher. Get the finest 
ist 5 Warren St New Haven 11, 
EXPERIENCED RETOUCHER. Careful and prompt 
tention to mail orde Julia R. Langstor 0 E, Jack 
Blvd Chicago 4, Ill 
NEGATIVE RETOUCHING, etching, correctior 
this ad, Send sample. Prices or 

Forest Park 
RETOUCHING, 


ible Prompt 


Conn 


request. K 
ringfield & Ma 


Reliable 
rhoma 


N/A J) 


nd DYACOL BLACK twe 


like. chemically balanced 


Branch 


Covington, 


the photographic 
and tumbles wipe o 
enth the usual time 

n be washed 


1 prints 


ala, Redu 


wsh uf speed 





ICTS LABORATORY 


an Francis valil 





NEVER SAY DYE SAY DYACOL 


RETOUCHING & COLORING, can 
Prefer Wisconsin area for 
sample negative or print. Helene 
Hartford, Wis 

RETOUCHING, COLORING 
Careful and prompt 
workmanship at reasonable price 
Fullerton Ave., Chicago 47, Til 


handle 
prompt 
Hintz, 319 


more ac- 


counts ervice. Send 


Main 


school work our specialty 


mail order Quality 
Ruth M. Iverson, 3100 


attention to 





SITUATION WANTED 

The insertion of an advertisement under “Situation 
Wanted” carries with it the obligation on the part of 
the employee to answer every letter he receives in re- 
sponse to his advertisement for a position. if only 
with a postcard. The publishers will appreciate being 
advised when employees fail to accord this courtesy 
to employers. 











INSTRUCTOR, PHOTOGRAPHY, all brane pecialize 
retouching and light modeling. State approved. Anderson, 
16 Public Sq., Wilkes-Barre, Pa 3-1 
EXPERIENCED PHOTOGRAPHER want 

Michigan. First-clas 


Married, reliable, finest reference 


darkroom man, exceller 
Write B 
ournal 


YOUNG 


issistant 


MAN 
photo 
x month free Recent graduate 
Photography. Will work anywhere 
Write C-16 care this journal 

OPERATING or printing. Would conside: 
Write N-29 care this 
SINGLE, 


willing to work hard, de 


Nine 


VOrK @8 


i 
rapher month studio ience, 


lance ot Wressive 
School of 
important 
manag 
perienced journal 


YOUNG, 


background 


man with 
including color printing, wradus 
held Montana Photovraphe 


interested in almost any locality 


commercial 


month irse, 


care thi ournal 





SCHOOL PHOTOGRAPHERS! 


Send for Free Sample of Our 


NEW LOW PRICED 
SCHOOL FOLDER 


JOSEPH ROBIN 


West 22nd St., New York 11, N. Y 
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AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 
_ South Main Street; 52 East Mill Street. 
ATLANTA 3, GA.—Eastman Kodak Stores, Inc., 231 
: Peachtree _Street, North East. 
AUSTIN 21, TEXAS—Capitol 
_ Guadalupe Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern 
_Avenue. 


Photo Supplies, 2428 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 
North Liberty Street. _ 


BIRMINGHAM, ALA.—Johnson Photo Supply Co., 
Inc., 402 North 20th Street. 


BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 
22 Franklin Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 
Screet. 


529 Main 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 
North Wabash Avenue. 


CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 
East Adams Street. 

CHICAGO 6, ILL—Norman-Willets Co., 
Washington Street. 


CINCINNATI, OHIO—Eastman Kodak Stores, 
27 West 4th Street. 


CINCINNATI, OHIO—The Huber Art Co., 124 West 
7th Street. 


CLEVELAND 15, OHIO—Eastman Kodak Stores, Inc., 
806 Huron Road. 


DALLAS 1, TEXAS—Eastman 
1504 Young Street. 


DENVER 2, COLO.—Eastman Kodak Stores, 
1635 California Street. 


DETROIT, MICH.—Eastman Kodak Stores, Inc., 1055 
Wayne Street. 


316 West 


Inc., 


Kodak Stores, Inc., 


Inc., 


INDIANAPOLIS, IND.—The H. 


Lieber Company, 24 
West Washington Street. 





Professional Dealers Who Want Your Trade 


KANSAS CITY, MO.—Eastman Kodak Stores, 
1010 Walnut Street 

LOS ANGELES, CALIF.—Eastman Kodak Stores, 
Inc., 643 South Hill Stret. 

MEMPHIS, TENN.—The Memphis Phote Supply Co., 
123-125 South Court Avenue. 

MEMPHIS 3, TENN.—West & Wirth Photo Supply 
Co., 162 Madison Avenue. 

MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 
745 North Milwaukee Street. 

MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 
Inc., 114 South 5th Street. 

NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 
Union Street 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, 

_Ine., 928 Canal Street. 

NEW YORK CITY—Eastman Kodak Stores, Inc., One 
West 39th Street (off Fifth Avenue); Madison Ave- 
nue and 45th Street; 745 Fifth Avenue at 57th 
Street. 

NEW YORK 19, N. Y.—Medo Photo Supply Corpora- 
tion, 15 West 47th Street. 

NEW YORK CITY—George Murphy, 
9th Street. 

NEW YORK CITY — Willoughby’s Inc., 
32nd Street. 

PHILADELPHIA 7, PA. — Eastman Kodak Stores, 
Inc., 1020 Chestnut Street. 

PITTSBURGH 22, PA.—Liberty Photo 
Wood Street. 

ST. LOUIS 1, 
Locust Street. 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 
403 Avenue E. 

SAN FRANCISCO, 
Inc., 216 Post Street. 

SEATTLE, WASH.—Eastman 
1319 Fourth Avenue 

SYRACUSE 2. N. Y.—Francis Hendricks Co., 
839 South Warren Street. 

TOLEDO, OHIO—George L. 
mit Street. 

WASHINGTON 1, D. C.—Fuller & d’Albert, Inc., 815 
Tenth Street, North West. 


Inc., 


East 


Inc., 57 


110 West 


Supply, 436 


MO.—W. Schiller & Co., Inc., 1109 


CALIF.—Eastman Kodak Stores, 
Kodak Stores, Inc., 
Inc., 
Kohne, 602 


Inc., Sum- 








AMBITIOUS PHOTOGRAPHER, 37 years old, 16 
thorough practical 
as cameraman, retoucher, darkroom 
technical school and art 
position with wide 
any othe position 
useful. Applicant 


yea 


experience, knowledge of photography 


16mm for TV 
ind will 
photog: 


man, 
backgro 
chief 
and 


school 
firm as 
talent 
only 
iniformity, 


acce pt 
awake apher or 
may be 
make negatives of ex 
ceptional quality and but oth- 
and handle personnel. Family man, presently em- 
ployed. Write K-51 care this journal 3- 
EXPERIENCED PHOTOGRAPHER, all around man with 
about twenty years of studio experience. Ope 
toucher, darkroom technician. Thoroughly experienced on 
school work and commercial photography. For more detail 
communicate, Edward H. Takabayashi, 11 Margaret 
Drive, Creve Ti! | 
I WANT a position in a quality studio in Washington or 
Oregon, with possibility of buying later. Fifteen years 
experience portrait and commercial, Married. Write W-%1 
eare this journal 1 


where originality 
can not 
can instruct 


rator re- 


Coeur 





Exceptionally Fine 


HAND BRUSH OILS 
On sepia prints, paper “L” 
$4.00 per head, cash with order. 


FLORENCE 


3 Warren Ave. 


CARVER MANN 


Troy, New York 





ABOVE AVERAGE photo 


Only fir cla 

$ t camera and well 

W rite I are th ou 

QUALITY PORTRAIT 

perience desire change 

with studio of highest calibr 1 er i laboratory 
technique Winona 


need cel rit l 


I'wenty years all ¢ inc xperience 
Wife experi care 
journal 3-1 


ALL-ROUND 
commercial, 
ing, sale 


tox 783 


graduate 
this 
MAN 
military group « 


direct mail 


Wausau, Wis 


want change it yea portrait 


print 
ound 


perrence Operating 


promotior Quality backe 





YOU CAN BILL AT A PROFIT! 
Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Cards 8x10 
1M $23.00 $70.00 
5M 21.00M 65.00M 
Write for samples 
to quote on 


5x7 

$45.00 
35.00M 
the 


first that 


KIER PHOTO SERVICE 


PR., 1265 W. 2nd St., Cleveland 13, 


quantity job comes along 


Dept. Ohio 


and complete price list so you're ready 
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ite only 


“ ; 
n wedding 
, attractive 





Holson Binders, Inc. 762 WYTHE AVENUE Brooklyn 11, New York 
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-—--- A KODATRON 
STUDIO SPEEDLAMP 


Capturing the fleeting changes in mood mirrored in a 
child’s face is easy with Kodatron Studio Speedlamps. 

One Kodatron Studio Speedlamp, in 1/5000th of a 
second, provides you with sufficient light at 7 feet for a 
fully exposed negative on an ordinary portrait pan... 
even when stopped down to {/16 to obtain sufficient 
depth to cover the squirmings of a tiny sitter. And 
there is no heat or glare to distract or antagonize your 
subject. 

With a Kodatron Studio Speedlamp, you create new 


fields for yourself. es in child portraiture --. Or In more 








truly character-expressive portraiture of their elders. 


Ask your Kodak dealer for a demonstration. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





Portraits that seem to have breathed into them the pulsing warmth 


of life are those that are printed on Kodak Opal Paper. 


To match the mood you wish to recreate on paper and to match 


the personality of your subjects, Kodak Opal Papers are available 
| : J | | 


in thirteen different surfaces; several of them on “Old Ivory” 


tinted stock as well as on ““¢ ‘ream White.” Ask your Kodak dealer 
for Kodak Opal Paper. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





